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Logo

Visual profi le

The logos are placed on 
the wall behind the 
checkout counter, on the 
vending machine and on 
the façade. Mainly using 
moss as material for the 
letters with backsplashes 
in concrete and tree 
materials. The logos on 
the façade are made out 
of steel, except the one 
from the vending machine. 
Steel being more durable 
for the weather conditions, 
but still choosing to have 
moss to enhance the 

concept with reason 
that the products are 
purchasable from the 
façade and you will not 
be able to get the same 
impression as you get 
inside the shop. 

Logos on window facade are 
made out of pastic foil. 

Using the same color 
scheme from the shop as 
well as using certain details 
from products and visual 
design in the shop. Keeping 
it minimalistic and clean, 
so it’s easy on the eye 

Posters

Visual profi le

Discover Norewgian nature 
in soap! Our newest soap 

take place in brich wooden 
area, with smells of fresh 

lime and mint.

Discover Norewgian nature 
in soap! Our newest soap 

take place in brich wooden 
area, with smells of fresh 

lime and mint.lime and mint.

Bjørkeløv

while readable, and also not 
taking too much attention 
from the products. Posters 
still being minimalistic in its 
visualization matching well 
with the design elements 
in the shop. Having more 
details added to the fl yers 
making them more 
eye-catching for 
the costumers. 

Size:
500 mm x 1000 mm
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App

Visual profi le

The app lets customers 
have full control of events, 
products, news and more. 
Getting a deeper 
connection to the brand 
and contributing in a 
social environment, 
sharing experiences, tips 
and meeting in events 
hosted by the shop. 

Login Meny bar

Visual profi le

Product info Events Event info
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Price tags

Size:
200 mm x 
214 mm

Size:
Width x 
Length

Size:
150 mm x 
300 mm

Size:
400 mm x 
300 mm

Font

TYPOGRAPHY:
PingFang SC (6)

(Thin)

ABCDEFGHIJKLMNO

PQRSTUVWXYZÆØÅ

abcdefghijklmno

pqrstuvwxyzæøå

(Semibold)

ABCDEFGHIJKLMNO

PQRSTUVWXYZÆØÅ

abcdefghijklmno

pqrstuvwxyzæøå

C: 75%

M: 68%

Y: 67%

K: 90%

C: 54%

M: 28%

Y: 41%

K: 10%

Visual profi le
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Product bag

Drawing string bag:
To keep the ongoing 
environmentally friendly 
trend to use own bags 
and purses, and reuse 
what you have. The choice 
to have drawing string 
bags is to keep the hand 
soaps free of packaging 
and avoid the product to 
smear inside bags 
and purses. 

Considering some 
costumers only buy bags 
to protect the product 
from getting dirty inside 
their bags or purses, it’s 
important to give the 
costumers this option. 
The drawing string bag 
will be free of charge, and 
is reusable and can be 
taken back to the shop. 

Its textile will be made of 
coffee grounds as this is a 
sustainable product that 
mostly goes into the trash. 
A possible partner to get 
this started is Follo Ren IKS 
(A Norwegian company) 
that provides recycling of 
waste like plastic and 
foods. Another option is 
the many coffee shops 
around in the capital. 

Norwegians are among 
the countries with highest 
consumption of coffee and 
therefore there is a great 
opportunity to use this to 
export coffee grounds to 
production countries to 
produce textile out of 
coffee grounds proteins 
that can be imported 
back to the shop 

as well as other shops that 
might partner up to reduce 
the cost. 

Sizes:
The bags will come in 
three sizes, the smallest 
being fi t for the hand soaps 
and the other two for a 
combination of liquid soap 
and hand soap, and a kit.

Bag sizes:
Smallest: 10 cm x 8 cm
Medium: 20 cm x 10 cm
Large: 40 cm x 20 cm

The large bag will also 
have longer strings, making 
it possible to keep it on the 
shoulder as it can be too 
large to fi t in bags or purses. 39

COSTUMER 
JOURNEY

as well as other shops that 
might partner up to reduce 

being fi t for the hand soaps 

combination of liquid soap COSTUMER COSTUMER 
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Costumer comes by shop, 
spots it on the street or are
recommended to go there.1

3

2

4

Buys the product and 
likes its: sustainability, 
made in Norwegian, 
natural ingredients and 
reusable package.

Starts to follow the 
brand on Instagram. 
Gets updated about 
events and new products.

Spreads the word 
about brand through 
social circle.

5 6
Costumers increasing 
number of followers on 
Instagram and open up for 
international audience.

Instagram-followers 
visits the shop.5 6

Costumers increasing 
number of followers on 
Instagram and open up for 
international audience.

Instagram-followers 
visits the shop.


